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   Forward 

Getting a website designed and developed is an exciting event for any business. Business owners 

sometimes get lost in the euphoria of a brilliantly designed website however and forget about another 

important aspect of their site: attracting customers. 

Design and development is only half the story. If you haven’t considered how you will attract new 

visitors and convert them into paying customers, your website is useless.  

I developed this book to help guide business owners in understanding what it takes to attract new visitors 

to their website. Even more so than attracting new visitors and leads, what it takes to convert those leads 

into paying customers. 

If you are a business owner, I hope this book helps you in developing a plan on how to generate traffic to 

your website, attract new leads, and convert your leads into paying customers. 

For more support contact us at www.JFPublishingandMarkting.com.  

 

 

 

 

 

 

http://www.jfpublishingandmarkting.com/
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INTRODUCTION 
 

elcome to Internet Marketing 101! The goal behind this book is to take you 

through the lifecycle of your website, meaning we will walk you through the 

tasks needed to generate traffic, create leads, and convert leads into customers. 

The key to internet marketing lies in a few areas: 

1. The design and layout: This is critical. If you have a poor design or a bad layout, no 

amount of marketing will help you. Creating and designing a website requires your 

utmost attention. A faulty layout or design, typos or grammatical errors in your text, or 

simply an unprofessional looking site will drive potential clients away from your website 

without them even looking into your service or product. It’s also important to design your 

site with Call to Action buttons or internal links. Call to Action buttons are well placed 

buttons or links on your site directing your visitors where to go to by your product or 

service, how to contact you, or to sign up for your newsletter. One of the main goals of 

your website should be to obtain either a paying customer, or to obtain a lead when one 

visits your website. The layout and design of your website is critical to this task.  

2. Generate web traffic: Quite a few businesses and individuals get tripped up right here. 

They fall short on the idea of how to generate the type of web traffic needed to make their 

website relevant. They have developed and designed a website with all the bells and 

whistles, but they are unable to drive any traffic to their site. As we will discuss 

throughout this book, understanding the keys, techniques, and avenues to create web 

traffic, and apply those principles to your website, are some of the most important pieces 

of information you will obtain. 
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